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JAGUAR LAND ROVER REPORTS U.S. SALES FOR AUGUST
· Jaguar Land Rover North America sales increase 25 percent for month on strength of new models from both brands
· Land Rover continues its streak with an 11 percent increase over August 09
· Land Rover LR4 continues to be company's most improved sales performer

· Jaguar sales for August increase 62 percent driven by sales of the all-new XJ

· Jaguar Platinum Coverage begins to take hold in market

SEPTEMBER 1, 2010 MAHWAH, NJ – Jaguar Land Rover North America today reported August U.S. sales: Land Rover sales were 2,544 units, 11 percent up from 2,285 units in August 2009; Jaguar sales were 1,414 units, 62 percent up from 875 units in August 2009.  Jaguar Land Rover North America August U.S. sales for both brands hit 3,958 units, a 25 percent increase from 3,160 in August 2009.  On a calendar year to date basis versus 2009, Jaguar Land Rover North America sales are up 19 percent to 28,581 units.
"In August, we saw continued success based on our strong product line up across both brands," said JLRNA President Gary Temple. "We look to keep this momentum as we continue to offer class-leading customer care and put forward high quality vehicles that deliver extraordinary performance, innovative technology and superior styling."

U.S. BRAND HIGHLIGHTS

Land Rover

Land Rover's U.S. sales in August were up 11percent, the brand's 11th consecutive month of U.S. sales growth, driven by the launch of the new 2010 models and improved business conditions.  The volume leader for August was the Range Rover Sport with 860 units sold, followed by the Range Rover with 759 units sold. The re-designed 2010 LR4 continues its sales surge, increasing 292 percent to 549 units, up from 140 in August 2009.  For the year, sales of Land Rover's four models have increased 23 percent to 19,800 units.
For the 2011 Model Year Land Rover's lineup features four models: The 230-hp 3.0 liter I6 powered LR2; the new LR4 powered by the 375-hp 5.0 liter V8; the Range Rover Sport and Range Rover, both available with the naturally-aspirated 375-hp V8 and 510-hp supercharged 5.0 liter V8 powertrains.

Jaguar

For August, Jaguar benefitted from strong sales of the all-new XJ as well as being able to offer customers Jaguar Platinum Coverage.  Sales of Jaguar Cars in the U.S. increased to 1,414 units, from 875 in August 2009, a 62 percent increase for the brand in the U.S.  Jaguar's U.S. sales of the 2011 Jaguar XJ hit 700 units in its third full month in dealerships. Following the all-new XJ, was the Jaguar XF with 570 units sold. The Jaguar XK coupe and convertible sports cars hit 143 sales in August. For the year, sales of Jaguar's three models have increased 13 percent to 8,781 units.
For the 2011 MY, Jaguar Platinum Coverage will give Jaguar owners increased vehicle warranty coverage and the best maintenance plan in the business.  The new Jaguar Platinum Coverage features a five year/50,000 mile new vehicle limited warranty and complimentary scheduled maintenance for the duration of the warranty period, including no-cost replacement of select wear and tear components, and 24/7 roadside assistance.  This no-cost coverage includes oil changes, filters, brake pads, brake discs, brake fluids and wiper blade inserts.
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